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Scientific American Mind gives readers substantive information on the
science of what makes us us. Our expert writers consider and define
how we make choices. Whether multitasking saves time. How memory
works. The latest findings on ADHD, depression and stress. In each issue
of the magazine, readers find fascinating articles that they know they can
trust because they are backed by the authoritative SciAm brand.

SciAm Mind is aimed at inquisitive adults who are passionate about
knowing more about how the mind works. Reaching these well-
educated, highly involved readers with your message is good thinking!

Affluent Average HHI: $119,000

Well Educated Graduated College+: 82%

Dual Men: 49% | Women: 51%

Engaged Average time spent reading issue: 2.4 hours
One of my favorite magazines: 97%

Distribution 250,000

Source: Study conducted by Mark Clements Research, Inc., 4.07

On Sale All Advertising All Advertising

Issue Date Date* Insertion Orders Due Digital Files Due

Feb | March 2009 2.3.09 12.5.08 12.15.08
Apr | May 2009 3.31.09 2.5.09 2.16.09
June | July 2009 7.7.09 5.5.09 5.22.09
Aug | Sept 2009 9.1.09 7.6.09 7.20.09
Oct | Nov 2009 11.3.09 9.5.09 9.18.09
Dec 2009 | Jan 2010 12.22.09 10.21.09 11.4.09

*On sale dates shown are for domestic edition:; int’l edition goes on sale one week later.

Extended newsstand | Category Exclusivity for One Year (6 issues)
presence (2 months) | 1st ad: $7,500 OIgross (50% discount); 2nd, 3rd and 4th ads: $15,000 gross;
5th and 6th ads: free. Total package price: $52,500 gross (41% discount)
Prominently distributed

__in major bookstores | positioning Guarantee for Six-Page/One Year Package
(including Barnes & Noble | oo Cover2; one-Cover 3; two—-Cover 4; two—front of book opposite TOC
and Borders), airports and
major newsstand outlets .. .
throughout the US and abroad, Individual Ad Pages: $15,000 gross

wherever SciAm is sold. .. .
Payment/Commission Terms and Conditions

Terms of sale. Cash-with-order unless credit has been established. Bills rendered
on 20th day of the month preceding issue date. Payment terms: net 30. Advertiser
and agency placing order are jointly and severally liable for payment. Terms and
conditions final at closing date. Subject to the terms and conditions of SciAm Rate
Card. Agency commission (to recognized agents): 15%.

For further advertising information contact:
Bruce Brandfon, Publisher 212.451.8561 % bbrandfon@SciAm.com or your sales rep.




